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The finer details

Which site am I based at?
Yeo Valley HQ
Which teams am a part of?
YVP Marketing Team
Who do I report to?
Ubley Marketing Manager
Who do I look after?
n/a
Team size?
n/a
Responsibility for a budget?
Yes. Responsible for Ubley communications relaunch budget
Experience & Skills
Essential:
· Experience working on FMCG brands in the UK in a marketing, category or sales role
· Experience in B2B marketing and communications
· Experience in B2B trade/shopper marketing
· Strong communication skills and the ability to build collaborative relationships 
· Good with numbers and strong analytic skills
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FTC 6-9 months
Job description
The purpose of your role
As a driven and experienced B2B communications marketer, you will lead the end-to-end delivery of the Ubley brand relaunch communications strategy. Taking full ownership of the plan and budget, you will optimise investment and ensure activity is delivered on time to successfully support the range relaunch and NPD pipeline.

You will play a key role in bringing the new Ubley proposition to life; supporting packaging redesign through to launch, and partnering with the Internal Communications Manager to plan and deliver a compelling internal relaunch that builds pride and advocacy across the business.

Living and championing our company purpose, you will collaborate cross-functionally to build momentum, engage stakeholders, and generate excitement around Ubley’s return helping to drive meaningful impact and contribute to the delivery of our wider business strategy.

Your responsibilities:

· Live and breathe our mission to Nurture & Nourish People & Planet
· Lead a cross functional relaunch team, setting clear objectives, timelines, and deliverables to drive pace, focus, and accountability. 
· Develop, align, and deliver a bold, awareness driving media and communications plan maximising impact while owning and optimising the budget. 
· Lead communications, design, and media agencies with clear, compelling briefs driving high quality output, strong collaboration, and on time delivery. 
· Lead the creative development, launch, and ongoing management of Ubley’s owned media channels to build brand presence and engagement. 
· Partner closely with Sales to design and deliver targeted trade marketing activity that cuts through, maximises ROI, and builds brand awareness. 
· Ensure all communications and creative executions are fully aligned with the Ubley brand strategy and bring the brand world to life consistently. 
· Source and develop a high-quality OOH database to enable targeted relaunch communications and support the build of a future-ready CRM ecosystem. 
· Identify, recommend, and help implement a CRM solution that empowers the WSFS sales and trade marketing teams to engage customers more effectively. 
· Play a key role in delivering the packaging redesign, ensuring it lands seamlessly and in line with relaunch timelines. 
· Support the development of a distinctive and compelling brand identity through effective agency management and stakeholder alignment. 
· Partner on the planning and delivery of internal relaunch communications to build excitement, pride, and advocacy across the business. 
· Embrace our team values and actively contribute to building a best-in-class marketing function helping millions of consumers make better food choices every day.
· Propose, gain alignment and own the delivery of an awareness driving Ubley relaunch meadia and communications plan and associated budget.
· Own communications, design and media agency relationships, including briefing, management and timings.
· Lead the creative design of, launch and manage owned media channels.
· Collaborating closely with sales, propose and deliver a targeted trade marketing plan that maximises ROI and drives awareness of Ubley.  
· Ensure all creative aligns to the Ubley brand strategy and brand world. 
· Acquire OOH database for use in relaunch communications and to populate a brand agnostic CRM system.
· Research, analyse and propose an appropriate CRM system that will meet the needs of the WSFS sales and trade marketing team. 
· Support the packaging redesign through to launch.
· Support on the creation of the Ubley brand world through design agency management and internal stakeholder alignment.
· Support on planning and delivery of internal relaunch comms
· Embrace and work towards the Marketing team values and vision to become a high performing team helping millions of consumers make better food choices every day.
What good looks like for this role
· The Ubley relaunch lands on time, on budget, and delivers strong awareness and engagement across all key audiences,  targeting commercial benefits.  
· Ubley brand messaging is consistent, distinctive, and effectively brings the Ubley brand to life across every touchpoint. 
· Trade marketing activity drives measurable ROI, supporting sales growth, distribution gains, and successful NPD launches. 
· Agencies, customers and internal stakeholders are aligned, motivated, and consistently delivering high-quality outputs at pace. 
· CRM and performance tracking are embedded, enabling smarter targeting, continuous optimisation, and clear reporting of results. 
· Sales, marketing, and wider teams are fully aligned, with strong collaboration driving executional excellence. 
· The relaunch generates genuine excitement internally, with teams engaged, informed, and proud to champion the Ubley brand.
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